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By JON BAKER
jbaker@pawtuckettimes.com

LINCOLN — Even with a 
black-and-gold mask cover-
ing his nose, mouth and chin, 
and much of his face from 
ear-to-ear, it was so easy to 
see John Adamo’s elation.

His beaming smile was ob-
vious, and why wouldn’t it be? 
Chris Benoit, vice president 
of the Anchor Auto Group 
of North Smithfield, had just 
presented the veteran auto 
mechanical instructor from 
the William M. Davies Jr. Ca-
reer & Technical High School 
the keys to a silver/gray 2012 
Subaru Outback and a blue 
2010 Subaru Forester.

Adamo called it not only 
an early Christmas gift, but a 
first for his school’s renowned 
Automotive Careers Program, 
following a brief ceremony in 
front of the school Thursday 
afternoon. He admitted pride 
in the fact that Davies has the 
only high school automotive 
collision program in the state.

“I had contacted Chris 

about a month ago, told him 
I was looking for a vehicle. 
I said we actually had some 
money to purchase a newer 
car, that we had nothing but 
20-year-old, outdated do-
mestic vehicles to train on; 
we wanted something newer 
and something foreign,” Ada-
mo said. “When I contacted 
him, he told me he had found 
a perfect car for us, but also, 
‘I’d like to donate a vehicle 

you guys.’ I was floored.”
Adamo said the new cars 

are a necessity that will be “so 
helpful” to his class.

“The students will get to 
work on newer technology, 
and on a foreign rather than a 
domestic car. To actually have 
(a foreign car) that is ours, a 
training vehicle, I believe it’s 
the first time (in school 

See DAVIES, page A2

‘An early Christmas gift’

Photo by Jax Adele Ventura
Anchor Auto Group’s Chris Benoit hands Davies’ Automotive Careers Program Instructor John 
Adamo the keys to a purchased 2012 Subaru Outback and donated 2010 Subaru Forester.

Anchor Auto Group donates 
car to Davies auto program

Slater Park will 
host a COVID-safe 
‘Winter Wonderland’

By JON BAKER
jbaker@pawtuckettimes.com

PAWTUCKET  —  Up 
until the last week or so, 
it didn’t matter where 
Bob Machowski went or 
what he was doing, people 
around the city kept asking 
him THE question: “Bob, 
are we going to have Win-
ter Wonderland this year?”

His answer: “You bet!”
Over the past 22 years, 

Machowski has served as 
the Winter Wonderland’s 
President of the Board of 
Directors, a group of volun-
teers who spend most of the 
year planning on making 
the event bigger and better 
than the one before.

Unfortunately, this one 
in particular has forced a 
“hiccup” of sorts due to the 
coronavirus pandemic, but 
Machowski has promised 

the show inside Slater Park 
will go on. In fact, most of 
the decorations, lights, etc., 
are already up; all that’s left 
are the “finishing touches,” 
then the bustling of anxious 
viewers.

“With COVID, we can’t 
have Santa Claus come in 
and be with the kids, we 
can’t serve out of the food 
tent and we won’t have any 
hayrides,” he said. “We al-
ways did that the first two 
weekends in December, but 
not this year. The carousel 
isn’t open, either, but we 
have decorated inside, so 
you can still look through 
the windows and see a 
Christmas scene that was 
put up.”

“We didn’t have as much 
time this year to build 
things, for obvious reasons, 

See PARK, page A2

Council approves naming 
street corner after 
Armando & Sons founder

By JON BAKER
jbaker@pawtuckettimes.com

PAWTUCKET  —  The 
way At-Large City Coun-
cilor Albert Vi-
tali, Jr. views the 
situation, naming 
the intersection of 
Goff Avenue and 
Pine Street after 
Armando Nieves – 
owner and found-
er of Armando & 
Sons Meat Market 
– is a “no-brainer.”

That’s why, when such 
a resolution was placed be-
fore the council at Tuesday 
night’s scheduled virtual 
meeting, the eight coun-
cilors present voted unan-
imously to send it to the 
Planning Committee for 

further discussion.
Vitali had requested the 

Planning Committee have 
it ready for a council vote at 
its next meeting on Tuesday, 

Dec. 8, and Ward 
2 representative 
Mark Wildenhain 
stated it would be. 
Vitali, who was 
not re-elected in 
November, made 
it clear he wanted 
to be a part of this 
vote before his de-
parture from the 

council in early January.
“Personally, I wasn’t 

that close to him, but he did 
remind me of my father,” 
Vitali said long before the 
start of Tuesday’s virtual 

See NIEVES, page A3

Trump orders most American troops to leave Somalia
By ROBERT BURNS 
AP National Security Writer

WASHINGTON (AP) — 
The Pentagon said Friday it 
is pulling most U.S. troops 
out of Somalia on President 
Donald Trump’s orders, con-
tinuing a post-election push 
by Trump to shrink U.S. in-
volvement in counterterror-
ism missions abroad.

Without providing details, 
the Pentagon said in a short 

statement that “a majority” 
of U.S. troops and assets in 
Somalia will be withdrawn 
in early 2021. There are cur-
rently about 700 troops in 
that Horn of Africa nation, 
training and advising local 
forces in an extended fight 
against the extremist group 
al-Shabab, an affiliate of 
al-Qaida.

Trump recently ordered 
troop drawdowns in Afghan-
istan and Iraq, and he was ex-

pected to withdraw some or 
all troops from Somalia. Gen. 
Mark Milley, chairman of the 
Joint Chiefs of Staff, had said 
on Wednesday that the future 
structure of the U.S. military 
presence in Somalia was still 
in debate.

The adjusted U.S. pres-
ence, Milley said, would 
amount to “a relatively small 
footprint, relatively low cost 
in terms of number of per-
sonnel and in terms of mon-

ey.” He provided no specifics 
but stressed that the U.S. re-
mained concerned about the 
threat posed by al-Shabab, 
which he called “an extension 
of al-Qaida,” the extremist 
group that planned the Sept. 
11, 2001, attacks on the Unit-
ed States from Afghanistan.

“They do have some reach 
and they could if left unat-
tended conduct operations 
against not only U.S. interests 
in the region but also against 

the homeland,” he said. “So 
they require attention.” Not-
ing that Somalia remains a 
dangerous place for Ameri-
cans, he said that a CIA offi-
cer was killed there recently.

Rep. Jim Langevin, a 
Rhode Island Democrat, crit-
icized the Trump pullback in 
Somalia as a “surrender to 
al-Qaida and a gift of Chi-
na.” Langevin is chairman 
of the House Armed Services 
Committee’s Intelligence and 

Emerging Threats and Capa-
bilities Subcommittee.

“When U.S. forces leave 
Somalia in response to to-
day’s order, it becomes harder 
for diplomats and aid workers 
to help people resolve con-
flicts without violence and 
loss of life,” Langevin said. 
“With upcoming elections in 
Somalia and conflict raging 
in neighboring Ethiopia, 

See TROOPS, page A3

Friars are back 
in action

SPORTS, B1

PC athletic director says 
games give him “purpose” 

Armando Nieves

Biden predicts 
‘bleak future’ if 
Congress doesn’t 
act on aid

By ZEKE MILLER and 
ALEXANDRA JAFFE 

Associated Press

WILMINGTON, Del. 
(AP) — President-elect Joe 
Biden is predicting a “bleak 
future” if Congress doesn’t 
take speedy action on a coro-
navirus aid bill amid a nation-
wide spike in the virus that’s 
hampering the country’s eco-
nomic recovery.

He also expressed concern 
that so far he’s seen “no de-
tailed plan” from the Trump 
administration on how to 
distribute an approved coro-
navirus vaccine, but said he 
and his team are working on 
their own proposal to fill in 
the gaps. 

Biden delivered remarks 
Friday afternoon reacting to 
November’s national jobs re-
port, which showed a sharp 
decrease in U.S. hiring even 
as the country is about 10 mil-
lion jobs below pre-pandemic 
levels. The Democrat called 
the report “dire” and said it 
“shows the economy is stall-
ing,” but he said quick action 
from Congress can halt some 
of the damage.

“If we act now — I mean 
now — we can begin to regain 
momentum and start to build 
back a better future,” he said. 
“There’s no time to lose.”

Surging cases of the virus 
have led states and municipal-
ities to roll back their reopen-
ing plans. And more restric-
tions may be on the way as 

See AID, page A3

Photo by Jax Adele Ventura
Anchor Auto Group’s Chris Benoit and Chris Hong (Davies Class 
of 1998) present a purchased 2012 Subaru Outback and 
donated 2010 Subaru Forester to Davies’ Automotive Careers 
faculty and students alongside administration and staff.
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Davies
Continued from page A1
history),” Adamo said. “We 

had nothing but old domes-
tics, which is OK. There’s a 
lot of interest in domestics, 
but we obviously need to 
have experience in both.”

The 2010 Forester came as 
the present in the deal, while 
the automotive program pur-
chased the Outback.

Benoit said that while 
“gifting” a foreign car to 
Davies was a first, working 
together for the betterment 
of the community is nothing 
new.

“No, we didn’t have to do 
this, but wanted to. We’ve 
had a partnership with Da-
vies for a number of years; in 
fact, I think we were Partners 
of the Year in 2018,” Benoit 
said. 

Anchor Auto Group knew 
the students only had domes-

tic cars that were 20 years 
or older to work on, Benoit 
said, and modern technology 
means that they can’t learn 
the necessary skills using 
those cars.

“They can learn it in a 
book, but then they have no 
way to apply it. This allows 
these students to do both,” 
Benoit said. “There’s just 
something about working 
on cars in real life that real-
ly helps cement the learning. 
We also work with Davies to 
bring in students on intern-
ships and work-based learn-
ing programs, as well as hir-
ing afterward.”

“But we actually take it a 
step further,” he continued. 
“We’ve worked with Davies 
and Subaru of New England 
to institute what’s known as 

‘Subaru University’ into the 
Davies curriculum, so Subaru 
shares some of the advanced 
training our technicians go 
through – like orientation and 
technical training – so the stu-
dents can incorporate it. That 
way, Davies can dovetail 
their curriculum with ‘Suba-
ru University’ so that they’re 
better trained and ready for 
the real world.”

Over the years, Beno-
it said, Subaru has donated 
things like transmissions, en-
gine blocks from Subaru of 
New England. You combine 
that with the existing Davies 
curriculum, he said, and stu-
dents are 20-25 years ahead 
of where they would have 
been otherwise.

“Frankly, institutions rely 
on folks like Anchor to do-

nate these types of vehicles 
because it’s not always in the 
(school’s) budget, so we have 
the opportunity to benefit the 
school, the students and the 
community,” Benoit said. 
“Simply, the more they learn, 
the better they are at work 
when they get out, and then 
hopefully, they recognize 
our commitment, so may-
be they’ll want to come and 
work for us.”

It’s as if Anchor Auto 
Group is investing not only 
in Davies but itself – call it a 
win-win.

“Honestly, this is so im-
portant,” Benoit said. “We’re 
looking eventually to open a 
body shop (at our campus in 
North Smithfield), and I will 
say that getting people who 
are in the body business and 
technicians to work on the 
vehicles is very difficult right 
now. That’s why Davies is a 
huge resource for future auto 
body technicians as well as 
mechanical technicians.”

When asked exactly how 
these two SUVs will help 
further his automotive pro-
gram, Adamo pointed at the 
2010 Forester and said, “For 
one thing, this is a used ve-
hicle, so it has some bumper 
issues. Our kids in the col-
lision phase will get the 
chance to fix it, then paint it. 
They can also take the body 
panels off, work on a variety 
of things.

“In addition, these cars are 
made with aluminum, so it’s 
trickier to weld and paint, so 
the students will get to prac-
tice on that, get to know more 
about the advanced safety 
systems.”

He hesitated, then admit-
ted, “We can’t wait to get go-
ing, but it’s going to have to 
wait until next Tuesday!”

Park
Continued from page A1
so we’re not putting up any-
thing drastically new, but we 
have added a couple of lights 
here and there,” Machowski 
said. “The display is on as 
always, and it will be lit as 
always.”

Machowski explained 
that between 4 and 8 p.m. on 
Saturday and Sunday, Dec. 
5-6 and 12-13, the city will 
close down the roads inside 
the park so folks can take 
walking tours of the lights, 
trees and houses. At all oth-
er times, people may drive 
through, though masks are a 
must for either method.

The best places to park? 
Easy. According to Machows-
ki, if you’re entering from the 
Armistice Boulevard side, 
use the Mike Kenny Tennis 
Complex lot; if you’re head-
ing in from Newport Avenue, 
pull into the lots at Daggett 
Farm (aka Len’s Seafood & 

Ice Cream).
“This year we have 650 

trees (decorated and bought 
by residents), 20 village 
buildings sponsored by lo-
cal businesses and about 100 
light displays, some on the 
ground, the others up in the 
trees,” he stated. “We have 
three ‘mega’ trees that are 45 
feet tall and 90 feet in diame-
ter, and – as far as the amount 
of lights – gee, I lost track a 
long time ago.

“We light up 30 acres – the 
park is a little larger than that 
– that’s how I describe it. We 
say it’s the biggest light, or 
Christmas, display in Rhode 
Island,” he said.

“There are a lot of people 
who drive through the park 
who probably don’t know 
about the weekends and the 
walking part of it,” he con-
tinued. “A lot of the little 
kids like that, just driving 
through, but what many peo-
ple don’t realize is that you 
really have to park, get out 
and walk it – really look at 

it. If you drive through that 
one main street, you’ll see 
a good part of it, but I think 
you really have to get out 
and look.”

For instance, he said, the 
pond on that path is all lit up. 

“Four or five years ago, 
we added six houses down 
by the boathouse … and each 
one has a little display,” Ma-
chowski said. “You look in 
the big window and you’ll 
see a scene from ‘Twas The 
Night Before Christmas.’ In 
front are the words to the sto-
ry, so you can read it as you 
walk along. You can’t see that 
from a car.

“That’s something the kids 
love.”

As always, Machowski 
and his dozens of volunteers 
have been busy building or 
touching up the scenery and 
testing the lights, while city 
employees from the highway, 
traffic, parks & recreation, 
maintenance and other de-
partments help with the setup.

“COVID really has affect-

ed us,” he said. “It’s made 
building tougher because 
we couldn’t do any of that 
for awhile, plus the city’s 
working less – employees 
aren’t working Fridays. This 
time, we had to start (setting 
up) a week early. It usually 
starts for us the Monday after 
Thanksgiving; this time we 
had to start the Monday be-
fore.”

“But we’ve really expand-
ed this event from 10 years 
ago,” he said. “We didn’t have 
the ‘Night Before Christmas’ 
section or the 45-foot mega 
trees, and all the lights were 
down low. Now we put things 
high in the trees. The city has 
a lift to help us get up there. 
I’ll tell you, that’s a lot of fun 
on a windy day!”

Machowski said most of 
this year’s event has already 
been set up.

“I’m ready and raring to 
go. It’s one of the first things 
we’ve done since COVID 
started and everything was 
canceled,” Machowski said. 

“For the most part, I’m say-
ing this is going on as nor-
mal. There will be the same 
displays you always saw and 
more, mostly because (Gov.) 
Gina (Raimondo) says it’s 
OK to be outside. We’ve been 
working literally year-round, 
except for portions of this 
year.”

“We have two teams: One 
builds all the displays, the 
other tests out all the lights, 
and we have almost 2,000 
sets of lights. If they don’t 
work, they have to be fixed. 
We have a lot of volunteers; 
in fact, we have women in 
their 80s helping us. My son 
has helped us for years now, 
and he’s 18; he’s the young-
est volunteer, and I’m 47, and 
I’m the next youngest.

“With the city, we’re put-
ting this on so people can 
come and enjoy it as always.”

For more information, or 
to catch a glimpse of the dis-
plays, visit Facebook.com/
PawtucketWinterWonder-
land.

Even with vaccines, airport testing is here for the long haul
By NIKKI EKSTEIN

Bloomberg

Even as the race to ap-
prove and distribute covid-19 
vaccines is entering its final 
stretch, parts of the travel 
industry are sprinting to a 
different finish line: airport 
testing.

In hubs large and small, 
from JFK to Boston to Frank-
furt, Germany, a variety of 
companies are figuring out 
how to scale preflight rapid and 
PCR Covid testing in hopes of 
facilitating safe air travel and 
lessening quarantine require-
ments for anyone who isn’t 
first in line for a shot.

The leaders of that effort 
may come as a surprise.

In the U.S., it’s XpressSpa, 
the purveyor of quickie ma-
ni-pedis and travel pillows. 
It’s currently operational in 
four major U.S. airports, with 
more to come in December.

In the U.K., Collinson-the 
parent company of the Prior-
ity Pass airport lounge net-
work-is the testing partner 
for London Heathrow and 
Virgin Atlantic, which re-
cently began offering free 
tests for passengers on flights 
to select Caribbean destina-
tions. This effort expanded to 
three additional U.K. airports 
this week. Collinson also 
announced a partnership in 
mid-November with Ameri-

can Airlines, British Airways, 
and the Oneworld airline al-
liance that will bring testing 
to select flights and hopefully 
lead to the creation of an “air 
bridge.”

In other words: Momen-
tum is building.

“We went from concept 
to pilot in 75 days,” says 
XpressSpa Chief Executive 
Officer Doug Satzman of the 
effort’s early days; the com-
pany’s first Covid-19 testing 
facility opened at New York’s 
John F. Kennedy Internation-
al Airport in June. But ex-
panding has been slow work. 
“Operating in airports is a dif-
ficult, highly complex, highly 
regulated environment-just 
getting an electrician in to 
fix something in your store is 
kind of a pain,” Satzman ex-
plains.

“It’s been a tiring journey, 
I won’t deny it,” says Da-
vid Evans, co-CEO of Col-
linson, whose company got 
into the testing game due to 
its knowledge of airport op-
erations and its history as a 
purveyor of travel insurance. 
While its Heathrow effort has 
grown from testing 25,000 
passengers per day to testing 
more than 1 million, some 
challenges to scaling up are 
hard to overcome.

Difficulties have little to 
do with square footage or 
money. Creating airport test-
ing sites, Evans says, is a 

low-cost proposition that can 
fill any empty or under-uti-
lized space, of which there 
are many in airports today. 
It’s the lack of coordinated 
policy around testing require-
ments that has thwarted any 
type of global (or even coun-
try-wide) expansion.

“If they rolled out a na-
tional testing mandate for air 
travel, we’d be there to sup-
port in as many airports as 
possible,” adds Evans, who 
has been lobbying vocifer-
ously for that exact approach 
to “get the world moving 
again.”

Both Satzman and Evans 
think their efforts will pay 
off, whether they’re the tur-
tle or the hare in a race with 
vaccines. After all, both ex-
ecutives are of the mindset 
that airport testing will be a 
long-term need, relevant for 
at least the next two years and 
possibly far longer.

For both Satzman and Ev-
ans, providing airport testing 
is less a way to compensate 
for Covid-related losses than 
a means to get air travel-and 
therefore their core business-
es-back on track. As Satzman 
puts it, “It’s not a big money 
thing, it’s a service you offer 
to let people back in so you 
can make money off your 
other businesses. “

The same could be said 
about Lufthansa, which in 
mid-November started to roll 

out free and rapid pre-flight 
testing for certain flights be-
tween Munich and Hamburg in 
collaboration with the German 
biotech firm Centogene. “Suc-
cessful testing of entire flights 
can be the key to revitalizing 
international air traffic,” says 
Christina Foerster, Lufthansa 
Group’s executive board mem-
ber for customer, IT, and cor-
porate responsibility.

There’s data to support the 
idea that testing could rees-
tablish consumer confidence. 
In a study published by the 
Global Business Travel As-
sociation (GBTA) in October, 
76% of respondents said that 
rapid testing prior to depar-
ture-with waived quarantin-
ing requirements for those 
who test negative-would be 
the best way to open up inter-
national travel.

The barrier is a patchwork 
approach to entry require-
ments across state, regional, 
and international levels, and 
the lack of a unified system to 
verify results. In Hong Kong, 
for instance, travelers need to 
present a “physical, stamped, 
paper copy of results,” says 
Collinson’s Evans; travelers 
to other destinations need 
only log into a health portal 
for an agent to review.

Satzman doesn’t see much 
of that changing. In the U.S., 
as in other countries, coordi-
nated policy for airport test-
ing would require unprece-

dented cooperation among 
agencies as wide-ranging as 
the Federal Aviation Admin-
istration, the Centers for Dis-
ease Control and Prevention, 
and the Department of Health 
and Human Services. But 
with infections in the U.S. 
reaching an all-time high, and 
Europe batting down its sec-
ond wave, the need for test-
ing has become more urgent. 
Add in the desire to make 
long-awaited holiday travels 
stick, and you have demand 
boiling over from passengers 
who are less concerned about 
quarantine requirements than 
keeping their relatives safe.

Against all these odds, air-
port testing efforts are gaining 
liftoff, thanks to a few recent 
developments. First is the re-
cent, increased availability of 
rapid tests, which have allowed 
companies such as XpressSpa 
to think a bit further outside 
the box. Reliability is a grow-
ing positive, too: Just this week 
the NFL announced that it has 
helped prove the concept of a 
rapid test that’s as reliable as 
PCR swabs.

Then there’s interest from 
airlines, who are seeing wide 
adoption of a vaccine as too 
far-off to suit their financial 
hopes. “Airlines are the ones 
stringing together the air 
bridges,” says Satzman, re-
ferring to the joint participa-
tion of two destinations in a 
pre-approved testing require-

ment for entry. “They see us 
as a strategic partner because 
we’re the only ones that will 
be in various airports.”

As a result, Satzman says 
XpressSpa is carrying out ne-
gotiations with nearly every 
major American carrier, from 
implementing a pilot pro-
gram that one airline hopes to 
roll out across all of its bus-
iest airports to bundling the 
price of a required pre-flight 
covid test with airfares.

The next steps, say both 
Satzman and Evans, involve 
creating digital passports via 
which results could be up-
loaded and accessed by air-
line agents and border control 
officials, as needed. (Imag-
ine, for instance, not being 
able to board a plane unless 
you scanned your boarding 
pass and your digital health 
app at the gate.)

Then, Satzman says, it can 
be time to look at the next 
chapter: administering vac-
cines in addition to tests, and 
providing additional services 
such as strep throat tests to 
help unwell passengers de-
cide whether it’s prudent to 
board a plane.

“Whether we call this 
XCheck or something 
else-whatever this turns into, I 
do believe it will be bigger than 
the XpressSpa business,” Satz-
man adds. “There’s a lot to do 
in airports. And we’re going to 
do it, step by step by step.”
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